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2007
Statista was founded 

in Hamburg
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The company

Statista

1,300
employees, among them

statisticians, 

editors and database 

experts

2 million
registered users

31 million visitors
per month on our international

and German websites

Statistics & studies from

22,500 sources

Strong focus on

European, US, Asian
and global data

80,000 topics
on statista.com

23,000
corporate customers

worldwide

More than 4,500
International universities

Locations

56 MILLION
ACADEMIC USERS 

WORLDWIDE

Singapore

New York Hamburg

London

Paris

Tokyo

Amsterdam

Copenhagen

Madrid

Los Angeles

Warsaw



About Statista

77

More than

1.5 million
statistics

80,000 topics
from more than 170 

industries 22,500
sources

4 languages
on 4 

platforms

4.500
academic

institutions
use Statista
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• In addition to the surveys that it conducts itself, Statista 
gathers data from secondary sources, focusing on 
quantitative facts. Statista then makes this data available 
quickly and conveniently. 

• Where our data comes from:

Statista aggregates its data from more than 22,500 different sources

Our sources

16%
Publicly accessible
secondary sources

35%
Exclusive

secondary sources 

(purchased data & 

data from 

partnerships)

49%
Exclusive

own statistics



Data on 170 industries in 150 countries

Industry overview
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Advertising & Marketing
 Advertising

 Brands & Leaders
 Marketing

Agriculture
 Farming
 Fisheries & Aquaculture
 Forestry

Chemicals & Resources
 Chemical Industry
 Fossil Fuels
 Mining, Metals

& Minerals
 Petroleum & Refinery
 Plastic & Rubber
 Pulp & Paper

Construction
 Building Construction
 Heavy Construction

Consumer Goods & FMCG
 Alcoholic Beverages

 Apparel & Shoes
 Cannabis
 Cleaning Products
 Cosmetics & Personal Care
 Food & Nutrition
 Furniture, Furnishings & 

Household Items
 Garden & Patio
 Home Improvement
 Non-Alcoholic Beverages
 Pets & Animal Supplies
 Tobacco
 Toys

eCommerce
 B2B eCommerce
 B2C eCommerce
 C2C eCommerce

 Digital Shopping Behaviour
 Key Figures of eCommerce
 Paid Content

Economy & Politics
 Economy

 International
 Politics & Government

Energy & Environment
 Climate and Weather

 Emissions
 Energy
 Environmental Technology & 

Green Tech
 Waste Management
 Water & Wastewater

Finance & Insurance
 Financial Institutions
 Financial Instruments & 

Investments

 Financial Services
 Insurance

Health, Pharma & Medtech
 Care & Support
 Health Professionals & 

Hospitals
 Health System
 Medical Technology
 Pharmaceutical Products & 

Market

 State of Health

Internet
 Communications
 Cyber Crime & Security
 Demographics & Use
 Mobile Internet & Apps
 Online Search
 Online Video & 

Entertainment
 Reach & Traffic
 Social Media & User-

Generated Content

Life
 Celebrities

 Family & Friends
 Love & Sex
 Personality & Behavior
 Public and Religious Holidays

Media
 Audio
 Books & Publishing
 News
 TV, Video & Film
 Video Games & eSports

Metals & Electronics
 Aerospace & Defense 

Manufacturing
 Electronics
 Industrial Machinery 

Manufacturing
 Metals
 Rolling Stock Manufacturing
 Shipbuilding
 Vehicle Manufacturing

Real Estate
 Commercial Real Estate
 Industrial Real Estate
 Mortgages & Financing
 Property Services

 Residential Real Estate

Retail & Trade
 DIY Retail
 Fashion & Accessories
 Food & Beverage
 Furniture Retail
 General Merchandise
 Health & Hygiene
 International Trade
 Office Supplies
 Private Label
 Retail Technology
 Shopping Behavior
 Sports & Leisure
 Subscriptions & Direct Selling
 Supply Chain

 Wholesale

Services
 Business Services
 Skilled Labor

Society
 Crime & Law Enforcement
 Demographics
 Education & Science
 Geography & Nature
 Historical Data
 Religion

Sports & Recreation
 Art & Culture
 Gambling
 Hobbies
 Parks & Outdoors
 Professional Sports
 Sports & Fitness
 Wellness & Spas

Technology & 
Telecommunications
 Consumer Electronics
 Hardware

 Household Appliances
 IT Services
 Software
 Telecommunications

Transportation & Logistics
 Aviation
 Logistics
 Public Transportation & 

Mobility Services
 Rail Transport

 Vehicles & Road Traffic
 Water Transport

Travel, Tourism & Hospitality
 Accommodation
 Business Travel
 Food & Drink Services
 Leisure Travel
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More than 4,500 academic institutions rely on our services

Some of our clients in Academia
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Numerous leading companies & institutions trust us
Your students’ future
Selected clients
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A real all-round package

Products and services included in the Campus 

License

1

3
13

 Dossiers & DossierPlus

 Statista studies

 Industry & Country Reports

 External studies

 Statistics

 Forecasts & surveys

 Infographics

 Topic pages

 Company Database

 Publication Finder

 Global Consumer Survey

 Digital Market Outlook

 Consumer Market Outlook

 Mobility Market Outlook

 Country Outlook

 Advertising & Media Outlook

 Technology Market Outlook

 Industry Outlook

 Health Market Outlook

Studies 

& reports

Statistics

Outlooks

Tools



Regular contact and individual updates by phone and via newsletters

Intensive customer support

1

4

Training

Updates Reporting

Support

Our experts are available to help you set up your account, answer open questions, 

organize additional trainings and optimize your platform usage.

 Regular contact

 Updates every 3-6 months

 Consultations on request

 Free initial and additional 

training available

 Specific promotional material 

for support

 Account setup

 Technical support

 Annual usage reportings

 Additional reportings on

request



Easy-to-use data and broad coverage

1510101010

C O V E R A G E

 All industries – from agriculture to technology

 Broad geographic coverage

 Generalist platform spans all curriculum

D ATA

 49% created by Statista – 51% sourced externally, incl. purchases

 Recent, relevant & reliable

 Thorough data validation process

 Full re-publication rights

E A S Y TO  U S E

 Ready-to-use statistics: PPT, XLS, PNG, PDF

 Table of contents provide a quick overview of new topics

 5 citation formats – easy to grab and go

F O R  E N T I R E C A M P U S

 Useful Data for students, faculties and staff

 IP based

 Remote access included utilizing several authentication methods



The road to success
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1 Saving of time 2 Data quality 3 Usage

Simple keyword search and time saved on 

data research

Graphical presentation of reliable 

data, reviewed by our editorial 

teams

Direct download & publication 

rights

Find statistic

Convert statistic into

PowerPoint slide

Import statistic

into Excel

Without Statista

With Statista

16 minutes 8 minutes 7 minutes

1.4 1.6 0.1

Time saved
28 minutes per statistic

Amount of time saved



These features of the Campus License make the difference

True benefits

1417

§

All statistics

Access to Basic and Premium Statistics on 80,000 topics and 170 industries

All download functions

Access to all download formats: PPT, XLS, PNG, and PDF

Powerful expert tools

Full access to the Market Outlooks, the Company DB ,the Publication Finder and Global Consumer Survey 

All source data

Access to comprehensive background information on each statistic's source

Full publication rights

Guaranteed quality thanks to expertise, knowledge, and a multi-stage quality assurance process
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Climate neutral since June 2021

Statista is committed to sustainability

20

https://fpm.climatepartner.com/tracking/15477-2106-1001/en
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1. Trend analysis

2. Benchmarking best in class CDB, GCS & EDB

3. Structuring your business plan

4. Industry overview

5. Sizing up your market XMO’s

6. Refining in the training hub

Student use case | Sustainability Master Thesis

24



Overview on slides from different advisors

Slidebean summarizes what the must have slides are

25

500 Startups Guy Kawasaki Sequoia Capital NextView Ventures Crowd funder AirBnB Pitch Deck

Slides 11 10 11 15+ 12 13

Executive Summary x

Problem x x x x x x

Solution/Value Proposition x x x x x x

Market Validation/Why Now? x x x x

Product x x x

Market size x x x x

Business Model x x x x x x

Underlying Magic x x x

Competition x x x x x x

Competitive Advantage x x

Marketing Plan/Go-to market x x x x

Founding Team x x x x x x

Board/Advisors x x

Traction/Milestones x x x x

Press/User testimonials x x

Fundraising x x x x x x

Financial/Use of funds x x x x

Source: https://slidebean.com/blog/startups-what-is-a-pitch-deck-presentation



ISE is a hospitality agency that offers services such as Events, Trips, Housing & Experiential Marketing. What sets us apart is our 
unique culture (building relationships).

Prior to the pandemic, we employed 3 full-time workers, besides the managing partners/co-founders and 40 student interns

that volunteer to the planning, control, direction, and execution of all operations. These volunteers receive no formal

compensation besides the sales commissions and occasional performance bonuses for their work.

Now, the founders would like to build upon our efforts over the past decade with a deeper purpose and re-emerge as the first 

Mexican student-powered group to promote the 3 pillars of sustainability through fun events and trips. By combining the 

experience of 10 years of strong international community building, experiential Marketing in the US, data-driven strategy in the 

tech industry in Germany, and this Master in Sustainability Transition from our beloved BBS in Italy; we will keep the guests at 

the center and deliver a hospitality service like no other. Collaborating with big brands that are aimed to sponsor them and 

better deliver their sustainability efforts to the new generations surfing the tide. 

Executive summary
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Problem & Solution
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Market validation

Rising demand due to plans postponed 
due to covid

lack of sustainability info & willingness to 
support cause creates opportunity in the 
market

29
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Market Size



Business model
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Value proposition / underlying magic
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Go To Market



Competitor Analysis
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Board of advisors

• external corporate governance 
consultants

• Digital advertising agency

• co-founders

36



Monetary value generated in thousands of euros 

Solution: Total estimated impact next 10 years
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2 0 1 1 - 2 0 2 1

2 0 2 2 - 2 0 3 2

60

530

0

530

0

530

Profit Planet People

Green model  1.5M  

Business As Usual 60k



Key take aways 

• for you with the account management support service 

• for your users 

• Stats, Forecasts, Infographics & Reports on a wide range of Topics as arguments 
for supporting SDG projects

• carbon neutral company

Time saver ~28min / stat

Committed to sustainability 
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Imagine if 1 student could remove the footprint of 1.800 & 
create 9 high quality jobs

39 *Considering the estimated removal from this thesis is 64.000 C02 T in 10 years & Mexico’s average c02 emission per capita is 3.4 



Imagine a 

panhellenic & global 
student access to 

these tools? 

~56.000.000*

Students currently using Statista

40 *Considering we currently have 4.500 active Campus Licenses with an average 12k FTE’s 



ΕΥΧΑΡΙΣΤOYME ΓΙΑ ΤΟ ΧΡOΝΟ 

ΣΑς
THANKS FOR YOUR ATTENTION
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Sustainability at 

Key facts:

• The University of Bologna ranks 1st in EU and 6th in the world in 
sustainability (The Times Higher Education Impact Rankings, ed.2020).

• Bologna will host the new European Weather Forecast Data Centre of the
ECMRW

• Data science for sustainability represents a core capability of the Bologna 
business ecosystem

• Italy ranks 1st in EU with +25% growth rate of companies that implement
sustainability practices and 2nd (after Luxembourg) in resource efficiency
outcomes.

• The Italian energy giant Enel Green Power is one of the largest renewable-
energy companies in the world, with 46 gigawatts of installed capacity.

• The clean technologies market in Italy is around 30 billion euros.
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Climate neutral since June 2021

Statista is committed to sustainability
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https://fpm.climatepartner.com/tracking/15477-2106-1001/en
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Public opinion

Greece pivoted in summer of 2018

https://www.statista.com/chart/10533/global-threats/47
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