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Gamification Techniques in the Field of e-Grocery Apps

T2INHZ AOANAZIOZ

H oxéon twv edpnPwv pe to Atadiktuo kat ta Néa Méoa Emikolvwviag

MOAYKAAAZ 3NYPOZ

Mkt ¢ NpayuatikotnTag ylo tn Biwpoatikn Antdoktnon Nwoswv

T2INHZ AOANAZIOZ

Movtéla tng Oswpiag Malyviwv oTnV EMKOWVWVIA

AMMEAIQTHZ AHMHTPIOZ

H enidpaon twv Influencers otoug edprfoug

MOAYKAAAZ 2MNYPOZ

JuoTApoTa ZUCTAcEWV Kal Edappoyég oto Wndlakd MApKeTIVYK

AMMEAIQTHZ AHMHTPIOZ

Avarmhaon tng AkpomoAng: Abnynua oto Twitter vs atov nAektpovikod Tumo

KAIMAKH BAZIAIKH

Texvikég Apatng Movtehomoinong pe epapuoyEg otnv Ekmadeutikn A€loAdynon

AMIMEAIQTHZ AHMHTPIO2

Avarmtuén NoAupeotkng Aladpaotikig Ekmaldeutikng Epappoyng

AMIMEAIQTHZ AHMHTPIO2

Wnouakn téxvn kat NFTs (Non- Fungible tokens)

MOAYKAAAZ 2NYPOZ

JUykplon kot aloAoynon Audio Streaming epaploOywWV yLa KLVNTEC CUCKEUECG WC TTIPOG TV
epmnelpio/Aenadn xpriotn tou audio player kaBwg KAl TwWV EMIAOYWV TOU XPAOTN KATATNV aKpoOaon

TZIMHZ AOGANAZIOZ

Juothpata Zuotdoswv: Emokonnon, Epapuoyeg kat MéBodol YmoAoyLopou

AMTIMEAIQTHZ AHMHTPIOZ

XPNOTEC OTA LECA KOWWVLIKAG SIKTUWONG MOAYKAAAZ ZNYPOZ
Wndrako MapkeTivyk oto Xwpo tou Gaming ZFQPA ATTEAIKH
H enidpaon twv Méowv Kowwvikng Ailktiwong otn {wn Twv edpnpwv MOAYKAAAZ ZNYPOZ

Awadiktuo Adn¢ (Tactiile Internet) kot €€umveg MOAELG

2[QPA AITEAIKH

YroAoylotikn ZuvaloOnudtwy (Affective Computing) kot Edpappoyeg

AMTIMEAIQTHZ AHMHTPIOZ

loT kat Marketing

2IQPA ATTEAIKH

Kowwvikn NAnpodopikn kat KuBepvoéykAnua

MOAYKANAZ 2MYPOZ

WnodLakog MeTaoxnUATIOMOC OTOV TOUEQ TWV ETLXELPIOEWV

2IQPA ATTEAIKH

Socialnomics. To olKovouLKO avTikTuTto Twv Social Media oTIg cUYXpOVEC ETLXELPHOELG.

KONIAAPHZ ATHZINAOZ

Exploring the motivation to follow small brands. A behavioral economics approach.

KONIAAPHZ ATHZINAOZ

MeA€tn nepintwong

KONIAAPHZ ATHZINAOZ

Texvoloyia kat epappoyéc Behavioural Economics otnv agpomoplkn Blopnyavia.

KONIAAPHZ ATHZINAOZ

Behavioral economics for tourism. Applications for Tourism Companies.

KONIAAPHZ ATHZINAOZ

MpowBnon tng MoAttiotikng KAnpovoulag pe Néa Méoa Erikowvwviag kat Wnolakd MApKeTLvyk

KONIAAPHZ ATHZINAOZ

Reshaping the travel Customer Journey with Micromoments

KONIAAPHZ ATHZINAOZ

Digital Marketing kot TTOALTLOTIKEG Blopnyxavieg otnv EAAASa

KONIAAPHZ ATHZINAOZ

Xpnon npoowrikwv 6edopévwy oto Wndlakd MApKeTIVYK
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The impact of Behavioral Economics "nudges" in ecommerce KONIAAPHZ ATHZIANAOZ
Texvo-ouTtorieg kal social media KAIMAKH BAZIAIKH




