A@. AAxpunvn I'kpitCaln
Entikovpn Kabnyntowx
Tunua Tovplouov, Iovio Iavemotmuio
Kéokvoa, EAAGda
Email: agritzali@ionio.gr
Website: https://tourism.ionio.gr/gr/staff/698-gkritzali/
Google Scholar: https://scholar.google.com/citations?user=Q-hoii Y AA A AJ&hl=en&oi=ao

AITAXXOAHXH

07/2021 - onuegar  Emixkovon KaOnyntoia Tovgiopov
Tunua Tovglopov, Iovio Iavemotnuio, Kéokvoa, EAAada

I'vwotiko Avtikeipevo: Magketvyk Tovglotikwv TTpoogiopwv kat Ymneeowwv AnUovoykng
Owovoplag

Kvpia kaOnrovta: Axadnuaikn YrevOvvn Iooyodpupatog AteOvovg Kivnrkotntag Erasmus+,
YrevOvvn Iooyodppatog Ituxaxkwv Egyaowwv, MéAog tng Emtitpom)c Awaktopkwv Zmovdwy,
dATKOLOA 5 LADNUATWY O& TTEOTITUXLAKO KAL HETATITUXLAKO €Timedo.

09/2018 - 07/2021 Enikovon KaOnyntoia - Senior Lecturer in Tourism

School of Hospitality and Tourism Management, University of Surrey, UK
02/2014 - 08/2018 Aéxtogag - Lecturer in Tourism

School of Hospitality and Tourism Management, University of Surrey, UK

Kopia xaOnkovra: Axadnuaixn) YmevOuvvn tov Metantuyuakov Ilpoyoappatog MSc in
International Tourism Management, YmevOvvn Ilpoyoapuatos Metamtuxakwy AwxtolBay,
dAoKOLOA 6 LAONUATWY O& TTEOTITUXLAKO KAL HETATITUXLAKO €Ttimedo.

ErunAéov kaOnrxovta: YrmevOuvn oe Oéuata Axadnuaikne Axepatotntag gortntwyv (2014 —2017),
eT(PAePN dOAKTOQIKWV Kol peTATTUXIAKWV dxtolBv, YevOuvn Iepoducov Txediopov kat
Avabewpnong 3 Metantuxtakwv ITooyoappuatwy, 00YAvwon OpALWOV KL QOLTNTIKWOV TAEOLWV
ot mAalowx  padnudtwyv, emiPAen TOAKTIKOV €0YAOCWOV  QOLTNTWY, AVATITUEN VEWV
TIOYQAUUATWYV KAl HaOnudtwv.

[Tiotonoinon Awdaxtikne Ixavotntac: Graduate Certificate in Learning and Teaching,.

02/2012 - 02/2014 Egevvntola, Creativity Marketing Centre (CMC), ESCP Europe Business
School, UK

Kvpia kaOnxovta: Egevvntola 0 MOOYQAUUATO OXETIKA HLE T CLVAAOYLKT] dNULOLEYIKOTNTA KAl
TNV OLV-ONULOLEY L a&lag 0& DDIKTLAKES TTAATPOQHES ONLOVQYLKT)C OLKOVOULNG

ErunAéov xaOnkovta: MéAog g ovtikrc opddag tov Kévtoov Anuovoyuwov Magketivyk
(Creativity Marketing Centre at ESCP Europe Business School), vrtevOvvn yix tn dnuiovgyia g
ETALQLKTG TAVTOTNTAG KAL TNG dAdIKTLAKNG TAaT@OQuas tov Kévtpov, ovv-dlogyavatow g
Hpeodag pe O0éua 'Big Data and Marketing: From Analytics to Creativity” (Iovviog 2012),
dATKOLOA OTO KAAOKALQLVO OXOAEI0 HETATITUXIAKNG PolTnong.

10/2007 - 02/2008 Egevvntoia, Tunua Mnxavikwv IIAngogogiakwv kat Emikovwviakwv
Lvotnuatwy, [Havemotnuo Aryaiov, EAA&da



Kvopia kaOnrovta: Egevvrtowx tov Euvpwmaikov Ilpoyoappatog (SPIDER Project, COOP
Programme, 6th Framework Programme) ue titAo “Advertising, Promotion and Billing Strategies of
the Greek ISP and VoIP Service Providers in Greece (2006-2008)’.

EPEYNHTIKA ENAIA®EPONTA

Magketvyk Tovglotikwv Tlgoopopwv, Mapketivyk Anuovgykric Owovopiag, Kowwvika
diktua, Zuv-onuovgyia a&lag otov Tovglopod, TovELoUAS Kat TTOTT KOLATOVEA

XITIOYAEX

10/2010 - 01/2014 AdaxTtooiko AimAwpa — PhD in Management, Cass Business School, City
University London, UK

TitAoc Adaxtopixne Awatpipnc: Examining the role of popular culture in the evolution of product
markets: A story about Hollywood movies and travel destinations.

EmupAémnovtec: Professor Joseph Lampel xat Professor Caroline Wiertz.
10/2009 - 10/2010 M.Res. in Management, Cass Business School, City University London, UK

09/2008 - 09/2009 M.A. in Creative and Media Enterprises, Centre for Cultural Policy Studies,
University of Warwick, UK

09/2003 - 09/2007 IMtuxio Magketivyk kat Emkowwviag, Owovoukd Ilavemotruio
AOnvawv, EAAada

EPEYNHTIKEX EPTAXIEX XE AIEONH EIIIXTHMONIKA ITEPIOAIKA

(1) Tian, W., Lundberg, C., Gkritzali, A. & Li, S. (2021). “Millennials” Attentional Responses to Verbal
and Visual Cues on the Destination Marketing Website: An Eye Tracking Study”. Journal of
Travel Research (ABS 4). 60(8), 1802-1820.

(2) English, R., Font, X,, Tian, S. & Gkritzali, A. (2021). “Value co-creation in sustainable tourism: A
service-dominant logic approach”. Tourism Management (ABS 4). 82, 104200.

(3) Gkritzali, A., Mavragani, E. & Gritzalis, D. (2019). “Negative MWOM and value co-destruction
during destination crises”, Business Process Management Journal (ABS 2). 26(4,) 839-856.

(4) Sangkaew P., Jago L. & Gkritzali A. (2019). “Adapting the Technology Acceptance Model (TAM)
for business events — the event organizer perspectives”, Event Management (ABS 2). 23(6), 773-
788(16).

(5) English, R., Font, X. & Gkritzali, A. (2018). “Mainstreaming sustainable tourism with user-centred
design”, Journal of Sustainable Tourism (ABS 3). 26(10), 1651-1667.

(6) Gkritzali, A. (2017). “Online Destination Sentiment Recovery During a Sustained Crisis”. Annals
of Tourism Research (ABS 4). 66, 183-185.

(7) Gkritzali, A., Gritzalis D. & Stavrou V. (2017). “Is Xenios Zeus Still Alive? Destination Image of
Athens in the Years of Recession”. Journal of Travel Research (ABS 4). 57(4), 540-55.

(8) Gkritzali, A., Lampel, J. and Wiertz, C. (2015). “Blame it on Hollywood: The Influence of Films on
Paris as Product Location”. Journal of Business Research (ABS 3), 69(7), 2363-2370.




EPEYNHTIKEX EPTAXIEX LE ITPAKTIKA AIEONQN EITIXTHMONIKQN LYNEAPIOQN

(1) Chen, Y., Tussyadiah, I. & Gkritzali, A. (2019, January). “Service Failure in Peer-to-Peer
Accommodation: Mining Evidence of Negative Experience”, in Proceedings of the 24th Annual
Graduate Education and Graduate Student Research Conference in Hospitality and Tourism.
University of Houston.

(2) Skiadopoulos, G. & Gkritzali, A. (2018). “What are the different perceptions regarding Rhodes’
destination image between its tourism stakeholders and the potential targeted domestic and
international tourists?”, in TOURMAN 2018 Conference Proceedings “In search of excellence
in tourism, travel and hospitality”, p. 449, Rhodes, Greece.

(3) Gkritzali, A., Voyer, B., Taillard, M. & Glaveanu, V. (2014). “Value Creation and Consumption:
When Consumer Creativity Generates Value in Online Forums”, in NA - Advances in Consumer
Research (ABS 2), Volume 42, eds. June Cotte and Stacy Wood, Duluth, MN: Association for
Consumer Research, Pages: 381-385.

(4) Gkritzali, A. & Taillard, M. (2013). Creative Consumers Cook Up Value in Conversations, in E -
European Advances in Consumer Research (ABS 2), Volume 10, eds. Gert Cornelissen, Elena
Reutskaja, and Ana Valenzuela, Duluth, MN: Association for Consumer Research, Pages: 234-235.

EPEYNHTIKEX EPTAXIEX ITAPOYXIAXMENEX XE AIEONH EINIXTHMONIKA LXYNEAPIA

(1) Gkritzali, A., Mavragani, E. & Gritzalis, D. (2018). “Negative MWOM and value co-destruction
for destinations”, The 3rd Annual Conference of the International Place Branding Association
(IPBA), Macau, China.

(2) Gkritzali, A. (2018). “Value co-destruction in destination crises; a Twitter narrative”, American
Association of Geographers Annual Conference, New Orleans, USA.

(3) Gkritzali, A., Morgan N. & Kinchin I. (2017). “Pedagogic frailty and conventional wisdom in
tourism”, 7% International Critical Tourism Studies Conference, Palma de Mallorca, Spain.

(4) Gkritzali, A. & Gritzalis D. (2017). “Economic disruption in Athens as a city destination; a
residents’ perspective”, European Cities Marketing International Conference and General
Assembly, Dubrovnik, Croatia.

(5) Gkritzali, A., Mavragani, E. & Gritzalis, D. (2016). “A first step towards understanding residents’
destination image; the case of Athens’”, SHTM Conference ‘Making an impact: Creating
constructive conversations’, University of Surrey, Guildford, UK.

(6) Gkritzali, A., Lampel, J. & Wiertz C. (2016). “From Paris with Love”, 11th Annual International
Conference in Tourism (ATINER), Athens, Greece.

(7) Gkritzali, A., Lampel, J. & Wiertz C. (2014). “An introduction to film locations as aesthetic
stereotypes”, 4th INTERREG Conference ‘Global culture and creativity: from design to
innovation and enterprise’, Winchester, UK.

(8) Gkritzali, A., Lampel, J. & Wiertz C. (2013). “The birth of a story; how markets influence popular
culture projections”, 29th European Group of Organisation Studies (EGOS), Montreal, Canada.

(9) Tailland, M. & Gkritzali, A. (2013). “A recipe for value: creative consumer conversations”, 42nd
European Marketing Academy Conference (EMACQ), Istanbul, Turkey.

(10)  Gkritzali, A., Lampel, J. & Wiertz C. (2013). “Travel and tell; the birth of a Hollywood story”,
3nd INTERREG Conference 'Creative Industries: Think Tanks for Innovative Practices in
Management, Strategy and Organisation’, Deauville, France.

(11)  Doctoral Research Consortium (2012). 72nd Annual Meeting of the Academy of
Management, Boston MA, USA.



EIIIXTHMONIKA BIBAIA

Kotler, P., Bowen, J., Makens, J., & Baloglu, S. (2019). Mdoketivyk tovolopot kat @uloéeviag. AOnva:
Broken Hill Publishers Ltd. MéAog tn¢ Emotnuovikng Ouddac.

EPEYNHTIKA ITPOITPAMMATA

Xonuatodotnuéva Igoyoappata E&TA:

03/2022 - 07/2022 World Tourism Organisation (WTO)

TitAoc: “"UNWTO Technical Assistance for the Covid19 Tourism Recovery for Skiathos, Greece”.
PoAoc: Kbowx Epevvitota. YreevOvvoc Ilpoy pappatoc: NikdAaog I'koAgrvomovAog.

11/2016 — 03/2017 Municipality of Barcelona, Spain

TitAoc: “Sustainable tourism marketing guidelines for the city of Barcelona: design, benchmarking
and implementation plan”. PoAoc: Egevvrtowx. YevOvvog Ipoypauuatoc: Prof. X. Font.

02/2014 - 04/2014 Union of European Football Associations (UEFA)

TitAoc: “The value of tourism destinations sponsoring football clubs”. PoAoc: Epevvrtoia.
YrevOvvoc Ipoypauuatoc: Prof. N. Morgan.

EINIXTHMONIKA BPABEIA

02/2019 - 09/2019 Faculty of Arts and Social Sciences, University of Surrey
FASS Research Fellowship Award

AITAAKTIKH EMIIEIPIA

09/2022 - onuegar  I6vio Ilavemotruo, EAAada

MaOnuata: Ewaywyr) oto Magketvyk, Maoketivyk Tovgotikwv Yrnnoeowv, Wneuxd
Magxketivyk otov Tovplopod, Awxyeipion Tovplotikwv ITgooplopuwv

[ITX: Tovlopov

AMITE: Wneuxég TexvoAoyieg omn Aotknon g Prroleviag kat tov Tovplouo

02/2014 - 07/2021 University of Surrey, Guildford, UK

MaOnuata: Destination Management and Marketing, Tourism Services Marketing, Research
Methods, Strategic Marketing and Brand Management, Strategic Brand Management in Tourism,
Tourism Management, Destination Management

[1ITX: BSc in International Tourism Management

IIMZX: MSc in International Tourism Management, MSc in Strategic Hotel Management, MSc in
International Hotel Management

10/2018 - orjuegax EAAN VK6 Avoikto IMavemotnuio, EAA&da

Ocuatikn Evotnta: Tovglotiko Magketivyk ®ooéwv, Ogyavwoewv kat Emixeorjoewv (ATE61)
I[IMZ: Aotknon Tovglotikwv Emtixeionjoewv (ATE)



Ocuatixn Evotnta: Awixnon Tovpiotikav Popéwv kat Opyaviouwv (AIT31)
IITX: Awoixknon Tovowopov (AIT)

11/2017 - 11/2019 AAeEavdpeto Texvoroyko Topvpa @eooarovikng, EAA&da

MaOnua: Magketivyk kat Aotknon Tovglotikwv Ilgooglopwv
IIMZ: Aotknon Tovgotikwv Emtiyxelorjoewv kat Ogyaviopwv

04/2016 — 06/2020 AeOvég Iavermuotruo EAAadog, EAA&da

MaOnua: Destination and Event Development
IIMZX: MSc in Hospitality and Tourism Management

01/2012 - 01/2014 ESCP Europe Business School, UK

MaOnuata: Introduction to Creativity Marketing, Business Simulation
IIMZX: MSc in Creativity Marketing

10/2010 - 12/2013 Cass Business School, City University, London, UK

MaOnuarta: Principles of Marketing, Business Management, Professional Skills
[IITX: BSc in Management, BSc in Business Studies

ANAIITYEH ITPOTPAMMATQN XITIOYAQN

02/2014 - 07/2021 University of Surrey, Guildford, UK

MBus in International Tourism Management/ International Hospitality Management — tetoaetég
[Tooyoappa Xvvdvaouov Ilgomrtuxiakwv kat Metanmtuxakwyv Zmovdwy, emkvowOnke Kot
vAomtomOnke to 2015.

Euromaster in International Tourism Management — dwetéc Ilooyoappa Metamtuxiokwv
Zmovdawv, emkvewOnke kat VAomou)Onke to 2017.

MSc in Strategic Tourism Management and Marketing — [Tooyoappa Metantuylakwv Zmovdwy,
emukvewOnKe kKat vAomow)Onke to 2018.

EINIBAEWH IITYXIAKQN/METAIITYXIAKQN EPTAXION KAI AIAAKTOPIKHX EPEYNAX

07/2021 - onuegar  I6vio Ilavemotruo, EAAada
YmnevOvvn Ilpoyodppatog Ituxtakwv Egyaowwv

Kvpia kaOnkovta: Tlpoyoapuatiopos, oxedaopog kat emtiBAeym g dxdikaoiag mMTuXlakwy
eoyaowwv tov IITE Tovgiopov.

EnipAeyn nrvxiakwv egyaotwv oto [ITE Tovplopov.
EnipAeyn didaktopikrg égevvag (ws Kvgia EnipArénovon)

- Koa. Baodkr) Poaykovdn (ZemtépPorog 2022 — onjuegn)
- Koc. NucoAaoc Mmavog (ZenttépBotog 2022 — omjpeoor)
- Koa. Mapila AgyvpomovAov (ZemtépBotog 2022 — onjpeoan)

10/2018 - 09/2022 EAAN VKO Avowkto ITavenmotruio, EAA&d«x



EnipAeyn petantuxiakwv datoipwv oto IIME Awoiknomn Tovglotikwv Emiyegrioewv.

04/2016 — 09/2021 AeOvég Iavemuotnuo EAAadog, EAA&da

EnipAeyn petantuxtakwv dratoifwv oto IIMXE MSc in Hospitality and Tourism Management

02/2014 - 07/2021 University of Surrey, Guildford, UK
YnevOvvn IIgoyoappatos Metantuxiakwv Atatopawv

Kvpia kaOnxovta: IIgoyoappatiopog, oxedaopnog kat emtiBAem g dxdikaoiog HETATTITUX LKWV
dATOIPAOV OAWV TWV HETATITUXLAKWY QPOLTNTWV TOL TuTpotog (200 — 250).

EnipAeyn petantuxtakwv datofwv (mavw amo 80 datoBéc oUVOALKA).
EnipAeyn didakTopikrc épevvag
—  Miss Purimprach Sangkaew (Oxtwpotoc 2014 — AmtpiAtog 2019)

PoAoc: Aevteon EmpAémovoa. Ilpwtoc EmpAénav: Prof. Leo Jago. ©&ua: The role of ICT in
business events.

AOIITH AKAAHMAIKH EMIIEIPIA

e Research Notes Editor, Journal of Qualitative Research in Tourism (QRT)

e MZéAog tov Editorial Board, Journal of Tourism Policy

e Koumg ota mapakatw dteOvn emiotnuovika megrodued: Annals of Tourism Research (ABS 4),
Journal of Sustainable Tourism (ABS 3), International Journal of Contemporary Hospitality Management
(ABS 3), Tourism Geographies (ABS 2), Journal of Hospitality and Tourism Research (ABS 2)

e MéAoc e Opyavwtikng Emutpomrc tov Xuvedpiov tov School of Hospitality and Tourism
Management Conference "Making an impact: Creating constructive conversations’, University of
Surrey, UK, 2016

e Médoc e Opyavwtung Ermutgormc touv Xuvedplov “International Conference on
Contemporary Marketing Issues” (11t ICCMI), 12-14 July 2023, Corfu, Greece

AEEIOTHTEX

Outdovpeveg TAwooeg: EAAnvika (Mntowkn), AyyAwka (Aglota)
Xorjon H/Y: SPSS for Windows, Microsoft Office (Word, Excel, Powerpoint)

Evdwagépovta: Yoga, Aoyotexvia, Movtépvog Xopdg kat @éatpo, Talidwx



